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Well Suited for Business
Dressing for success demands investments in time, money and style. For many of us a business suit is the standard three button jacket and matching pants that can take just about any shirt and tie you throw at it in the early morning rush for the office.

Yes, it’s boring, but serviceable. And utterly forgettable.

But there are suits out there that will set you apart from the also runs, making a first impression that shouts style, success and marvelous fashion savvy.

A group of four Malaysian business people recently discovered the secrets of power dressing KL style during a three month Directive Communication practitioner training certification. According to DC Master Malaysian license, Nick Ng of Train Ability, looking schmick has a surprisingly strong impact on his audiences.
“We are in the business of teaching people how to get the best out of themselves and others. If we do not step up to the mark on that all important first impression, our students will be less inclined to listen to us. Being well suited for business really gives people confidence in what you are offering them. 

“And, I feel that when look good you are confident and more able to really present your message without worrying about your personal presentation. This works not only in training sessions, but if you are putting up a proposal to your boss and you look really successful, your boss is going to listen” Nick says.

For the only woman in the group, Culture Dynamics director, Lily Lau, a stand out business suit tailored in Selangor, tells her clients she means business. She says the value of successful dressing has paid off.

“As part of our DC training we basically had a makeover that sharpened up our business appearance. Now when I meet with clients, I feel they are really listening. I feel are al sense of authority.
“I don’t know how much of this is due to the new confidence I feel and how much is related to that first impression – immediately people can see I know what I am doing – just from my dressing, and it gives them confidence in my ability to deliver,” says Lily.

A little bit of quirk goes a long way in the art of business dressing, according to Raymond Foong, who presents Cohesive Competence training in organizations.

“I have gone quite over the top in my business dressing. All the way to the red suspenders and bow tie, it’s outrageous but it works. 
“People never forget me and that is what it’s all about. Mixing a very professional look, with something that sets you apart from others,” Raymond says.
According to DC founder and well known speaker, Arthur F. Carmazzi, dressing for business is as much about personal branding as looking good.
“Branding is about the product and the DC trainers I work with are the product, so as part of their training they discover how to promote themselves not only through the standard channels, but in everything they do, including their business dressing. It’s about being instantly recognizable in the marketplace, “says Arthur.

For Structured Innovation technical trainer, G.A.Tan, his business makeover changed the way he saw himself.

“My background is in physics. Business fashion was not on my radar until I became a  DC trainer and learned that presentation is also important when I want to get my message across.

“And I must be honest, I feel pretty good entering a room full of engineers and technicians, knowing I look like a leader,” says G.A.
Arthur F. Carmazzi says you don’t need to spend a fortune to create your new business look. “We shopped till we dropped in Jakarta and Bali. Every possible style is on offer or you can you’re your unique style tailored specifically so move out of the square and get yourself suited up for success.”
Directive Communication is based in Indonesia and Singapore and trains across Asia.
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